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Scotland England total

4,973 38,484

One shop per One shop per
1,093 people 1,455 people

North West ! Yorks/Humber East Midlands

5,063 3,959 3,510

One shop per One shop per One shop per
1,440 people 1,384 people 1,369 people

Eastern

3,929

One shop per
1,578 people

London

5,780

One shop per
1,541 people

South West - South East

4,083 5,692

One shop per One shop per
1,371 people 1,605 people
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HE 44 5 LR
1 HS Je) POST OFFICE
2 (IS /
3 NS The Bridge Coffee
4 Zy)5 Dylan’s Pharmacy
5 e The King Charles
6 HAT National Bank
7 [TIRENS HYGGE Danish Bakery
8 BH Brasserie Biarritz
9 R Elderly UK
10 PLg)E Louisiana Chicken
1 FJE 7 )5 THE HARDWARE HOUSE
12 piRliipa /
13 KR 101 BET
14 HHAT City Pawn Shop
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° o Health & beauty
C 3.2% M \30 y

Savoury snacks Non food Fruit & vegetables

3.4% |

il ‘ 4.5% . Fresh milk n
. _ - Bread & bakery . o
"Il Alcohol 3.3% é

‘ MNews & magazines
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Tobacco and &J’T ug—g 12.8% Canned &
E-cigarettes Chilled foods packaged
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